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ELOQUA 23C 
RELEASE



Status of Features

Generally Available

=

Usable by all customer, 

automatically in your 

instance

GA

Controlled Availability

=

Access needs to be 

requested through SR with 

Oracle, often with limited 

seating

CA

Subject to Safe Harbour

=

Features that probably or 

might come in the future, 

often referred to as Safe 

Harbour by Oracle

Roadmap



DREAM IT IS NOW IDEA LAB
PUT YOUR IDEAS FORWARD

https://community.oracle.com/customerconnect/categories/idealab-cx-marketing

https://community.oracle.com/customerconnect/categories/idealab-cx-marketing


OUR AND YOUR IDEAS
IN “UNDER ORACLE REVIEW” STATUS

https://community.oracle.com/customerconnect/discussion/699190/editable-quick-links-section-for-external-sources-on-my-eloqua-page
https://community.oracle.com/customerconnect/discussion/699264/manage-exclusions-directly-from-lead-scoring-models
https://community.oracle.com/customerconnect/discussion/699216/chinese-font-library
https://community.oracle.com/customerconnect/discussion/699190/editable-quick-links-section-for-external-sources-on-my-eloqua-page
https://community.oracle.com/customerconnect/discussion/699216/chinese-font-library
https://community.oracle.com/customerconnect/discussion/699264/manage-exclusions-directly-from-lead-scoring-models


RELEASE DATES





ELOQUA'S MOVE TO OCI

Quick Note Regarding Allowlist and Forms / Activity Endpoints

• While we´ve been communicating that IP adresses change when we move our legacy

data centers to OCI, we´ve noticed that a few customers have experienced issues with

form or activity endpoints after their move to OCI 

• Be aware that if you have a „Post data to server“ processing step on an Eloqua form 

to send the Eloqua form data to a third party site like Certain, Adobe or some other

CMS platforms there will likely have IP an allowlist in place that may or may not be

aware of.

• If there is an allowlist, you will need to add the IP that stems from Ssiteid.t.eloqua.com

to your allowlist as we now have a bucketized IPs from OCI and each customer is

assigned one of approximately a dozen per POD.

This is different than how it previously happened in our legacy Eloqua data centers.

NOTICE FOR ALL PODS



23C UPDATES



ELOQUA´S REDWOOD EXPERIENCE
NEW AREAS

Controlled Availability:

• Switch back and forth between the Redwood 

Experience at any time from the Eloqua 

menu

• Feature areas included in 23C:

• Settings Pages

• Fields, Views and Tracked Fields

• External Activity Asset and Activity setup

• Email Group Setup



AUTOMATICALLY EXPIRE AND 
REDIRECT ELOQUA LANDING PAGES

Set an expiration Date and time for Eloqua landing pages and redirect existing landing 

pages to new destination URL.

• When expired, visitor will not see original 

landing page

• Ideal for time sensitive campaigns (e.g. 

Contests, webinar & event registration)

• Easy for Marketers to enhance visitors 

experience and prevent visits to out of date 

landing pages

• Hands-off management for marketer, and no 

custom code required



• Eloqua landing pages are tracked by default

• Consistent behavior when an Eloqua landing 

page is added as a landing page or 

webpage link type

• Add redirect tracking is disabled if a landing 

page detected in the webpage URL filed

• Hover over text and link to help doc to clarify 

that Eloqua landing pages are tracked by 

default

HYPERLINK TRACKING UPDATES

Simplify the configuration of hyperlink properties and redirect tracking for external pages.



One single URL for all workflows available for use from August 22, 2023 on.

SIMPLYFIED ELOQUA LOGIN

• https://login.eloqua.com/sitelogin

• Optional to use

• Simplifies Eloqua integrations like Sales 

Tools CRM integration

• User login data now processed inside your 

geographical Pod location

• Eloqua redirects the login flow to SSO 

screens or Eloqua login based on your 

instance set up

https://login.eloqua.com/sitelogin


Option to Export dependencies for Contact fields:

CONTACT FIELD DEPENDENCY EXPORT

• Update will allow users to audit 

dependencies of contact fields past the 1000 

limit currently in the UI

• Selecting Export will allow users to export 

the dependencies as a CSV or Excel file



PAGE TAG UPDATES

• When a new folder is added to the sitemap 

while this option is selected, it will be auto 

selected by a tagging rule

• Auto page tag rules will inherit the page tag 

of the parent, as well as it´s folder name

• Auto meta tag rules will crawl the page and 

add the page tags based on the meta 

names defined in the rule as usual

Add new folders option to Auto Page Tagging rules and Auto Meta Tagging rules:



New option added to the Custom Objects menu to delete all unmapped records:

DELETE ALL UNMAPPED CUSTOM 
OBJECT RECORDS

• Selecting “Delete” will delete all records that 

are not mapped to a Contact or Account and 

are not read only

• Selecting “override and Delete” will delete all 

records that are not mapped to a Contact or 

Account, including the records that are read 

only



SMS



INCREASED REPORTING SPEED OF SMS 
EVENTS

SMS Events are now reported in near real-time

• Eliminates the wait of contact records on 

SMS steps on the campaign canvas

• Eliminates the delay in reporting updates



Manage user access to SMS codes

SMS CODE PERMISSIOM

• Set View & Security permission for SMS 

codes

• The permissions are available as

• Default asset permissions for SMS codes, at security 

group level

• Asset level permissions for individual SMS codes, at 

code level



SMS SEGMENT FILTER

• Replied to Specific SMS

• Select contact based on the number of replies to 

specific SMS

• Sent Sepcific SMS

• Select contact based on the number of specific SMS 

sent

• Clicked Specific SMS

• Select contact based on the number of clickthroughs 

of specific SMS

SMS Segment Filters:



API & APPS



Summary:

ELOQUA WEBHOOK APP V1

Program registration: https://orpmdemo.com/EloquaWebhookAppCA

• Outbound data flow only (for now)

• Push Eloqua Contact data to 3rd parties 

from Eloqua Campaigns or Programs 

(POST requests)

• Multiple webhook configurations possible

• Ability to add headers, choose 

authentification and customize body 

payload

• Test the webhook configuration before 

enabling it

https://orpmdemo.com/EloquaWebhookAppCA


POLL



Program Highlights:

REPORTING API CONTROLLED
AVAILABILITY PROGRAM

New endpoints released:

• Expanded program to 4 waves

• First wave kicked off June 5th

• 3rd wave kicks off July 17th

• Over 100+ users participating

Like Reply is part of the testing group, 

tests so far look very promising.

• Form Submission

• Landing Page Analysis

• Device

• Auto Metrics (Auto Open and Auto Click)

• Email Rates (Open Rate, Clickthrough Rate, 

click-to-open Rate)



REPORTING API
OVERVIEW

• Oracle Eloqua's reporting API allows you to access data directly from the Insight 

data warehouse. The reporting API is built using Open Data Protocol (OData).

• Reporting API is now available for the following subjects:

• Campaign analysis API

• Campaign external activity API

• Activity Details

• Form Submission [23C]

• Landing Page Analysis [23C]



REPORTING API

Campaign activity data:

API RESPONSE EXAMPLE



REPORTING API

Contact data:

API RESPONSE EXAMPLE



REPORTING API

• Access to all the Insight data in bigger scale and less time.

• Easily transfer the data with an endpoint to Excel and Power query or another 

analytics tool, e.g., Tableau or Power PI

• Transfer the data to another server (e.g. push data to an SFTP)

• Many customers use global monitoring tools, the API could help to integrate 

Eloqua into the monitoring platforms

• A few, currently limited, attributes are sortable / filterable properties in API.

• Possibility of having filters in the endpoint, to get the data with preferred filter criteria, 

for example, all campaign except those with special campaign IDs.

• Possibility to sort the data, e.g., by Last Modified Date.

API ADVANTAGES



Behavior is similar to other activity types in Bulk API:

EXTERNAL ACTIVITIES EXPORT
VIA BULK API

• 5 million is a hardlimit per export sync

• You can include:

• Activity or contact field in the filter

• up to 10 contact fields in the definition

• Include campaign & campaign response field 

in the definition



New Lookup Table Application endpoints to:

APPLICATION API ENDPOINTS 
AVAILABLE FOR LOOKUP TABLES

• Retrieve

• GET /api/rest/2.0/assets/lookupTables

• GET /api/rest/2.0/assets/lookupTables/{id}

• GET /api/rest/2.0/data/lookupTables/{parentID}/lookupTableEntries

• Update

• PUT /api/rest/2.0/assets/lookupTable/{parentid}/LookupTableEntry/{key} 

• Delete

• Delete GET /api/rest/2.0/assets/lookupTables/{parentid}/LookupTableEntry/{key}



Actions > Eloqua callback > Sync additional text or dates:

SALESFORCE APP ENHANCEMENT

• In addition to Salesforce Record ID, sync back to Eloqua static 

text, static date or dynamic date

• Available for Create, Update and Upsert Action types

• Example: users can sync the exact timestamp of when the 

Salesforce Lead ID is populated on Eloqua Contact



Imports > Add support for partner and partner Contact CX Sales Objects

CX SALES APP ENHANCEMENTS

• Enable Eloqua and CX Sales users to integrate Partner 

Relationship Management Contacts

• The functionality will become available to CX Sales App users 

after August 18, 2023 across all Eloqua PODs



Imports > Post Processing > SMS Opt-In/Opt-Out

CX SALES APP ENHANCEMENTS

• Users can automatically update Eloqua Contacts Mobile Phone 

SMS Opt-In/Opt-Out status from CX Sales CRM



ROADMAP 
UPDATE





























GENERATIVE AI 
ASSISTANT APP 



The Goal

Get some first experience with ChatGPT 

usage for Marketing / Eloqua

The Status

Prototype menu app with default (chat) 

integration with version gpt-3.5-turbo

Current Use Cases

• Generating ideas and outlines

• Language refinement

• Polishing and proofreading

• Any other question

Future Use Cases

What is it that you would like to see? 

GENERATIVE AI ASSISTANT
A FIRST PROTOTYPE



POLL



Voucher 

App

Advanced 

Dynamic Content

App

DeepL Translator 

App

Print Mailing Automation

App

DISCOVER OUR PUBLISHED APPS

https://bit.ly/3n8bClD
https://bit.ly/3n8bClD
https://bit.ly/3QAQQIR
https://bit.ly/3xGK6jR
https://bit.ly/39DJpjl
https://bit.ly/39DJpjl
https://bit.ly/3QAQQIR
https://bit.ly/3xGK6jR


BEST EMAIL 
CAMPAIGN 
CONTEST



The Challenge

Share your best performing Email Campaign!

Where & How

Go to lkr.reply.eu/best-email-campaign and upload a screenshot 

of your best perfoming campaign (no personal data, please)

Winning Rule

Highest Unique Open Rate with at least 1k recipients
(one submit per person)

The Deadline

June 6th

Prices

1. Bottle of Champagne

2. Reply Backpack

3. Like Reply Notebook (not a laptop! 😉)

CONTEST: WHO CAN SHARE THE 
BEST EMAIL CAMPAIGN

https://lkr.reply.eu/best-email-campaign


AND THE 
WINNERS ARE…



Unique Open Rate: 28,99%Unique Open Rate: 76,85%Unique Open Rate: 73,69%



DID YOU TRY OUR NURTURING
CAMPAIGN? DO IT NOW!

English Campaign: 

https://lkr.reply.eu/lead-nurturing-start-the-

journey?utm_campaign=nurturing_campaign&utm_s

ource=webinar&utm_medium=qrcode

French Campaign: 

https://lkr.reply.eu/lead-nurturing-commencez-

lexperience?utm_campaign=nurturing_campaign&ut

m_source=webinar&utm_medium=qrcode

https://lkr.reply.eu/lead-nurturing-start-the-journey
https://lkr.reply.eu/lead-nurturing-start-the-journey
https://lkr.reply.eu/lead-nurturing-start-the-journey
https://lkr.reply.eu/lead-nurturing-start-the-journey?utm_campaign=nurturing_campaign&utm_source=partner&utm_medium=o-ch
https://lkr.reply.eu/lead-nurturing-start-the-journey?utm_campaign=nurturing_campaign&utm_source=partner&utm_medium=o-ch
https://lkr.reply.eu/lead-nurturing-start-the-journey
https://lkr.reply.eu/lead-nurturing-commencez-lexperience?utm_campaign=nurturing_campaign&utm_source=webinar&utm_medium=qrcode
https://lkr.reply.eu/lead-nurturing-commencez-lexperience?utm_campaign=nurturing_campaign&utm_source=webinar&utm_medium=qrcode
https://lkr.reply.eu/lead-nurturing-commencez-lexperience?utm_campaign=nurturing_campaign&utm_source=webinar&utm_medium=qrcode


THANK YOU
www.reply.com
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